
Moneysmart



ASIC vision
A fair, strong and efficient financial system for all Australians.

To realise our vision we use all our regulatory tools to:

• change behaviours to drive good consumer and investor outcomes
• act against misconduct to maintain trust and integrity in the financial system
• promote strong and innovative development of the financial system
• help Australians to be in control of their financial lives.



Increase retirement 
preparedness

Encourage savingProvide simple steps for 
people overwhelmed by 

money
Provide specialist support 

for priority audiences

Encourage informed use
of financial products

Australians in control of their financial lives

Make informed decisions Manage money day to day Plan for the future



Moneysmart’s purpose
We believe taking control of your money can change your life for the better.
• One in three Australians find dealing with money stressful and overwhelming.
• Everyday we all make dozens of decisions about money.

Making informed decisions leads to greater financial wellbeing.

Moneysmart offers guidance for all Australians, whatever your situation, wherever you find yourself 
in life.

Our simple tools, tips and calculators help people of all ages, backgrounds and incomes to build a 
better life.

Start here.



Rebuilding Moneysmart
Putting people first



>1,000 consumers engaged

Qualitative research

100+ consumers

5 x journey maps
8 x decision-making maps
Prototypes
Future State Map
Design principles
Consumer mindsets

Brand audit and 
testing

300+ consumers

Moneysmart Analytics

7,000,000 users

User experience (UX)

430+ consumers

Brand blueprint 
Comparator analysis
Brand application
Brand options

Content strategy

340+ consumers

Information architecture
Templates
Tree testing
Card sorts

Tone and voice
Website objectives
Behavioural mapping
Engagement model
Comprehension tests



Research insights

Seek information, 200+ million searches

Trusted, sought after

Simpler, uncluttered, less links, website goals

Experiences inform future decision making, importance of schools 

Multiple sources

Triggers

.gov.au

Emotional state

Early adulthood

Confidence







Simpler
Focussed
Confident





Choosing a super fund
Potential harm Retirement savings eroded by poor fund performance

ASIC objective Encourage shopping around

Primary measure Click through to MySuper Funds List

User objectives Multiple per page
When I get my first job
I want to know how to compare super funds
So I can choose the right super fund for me



202,000 pageviews
in 2019

38 options

2,147 words



4 options

594 words
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Consumer mindsets
Confident knowledge seeker
Someone who perceives you have the knowledge to match them

Proactive builder
You might have a healthy knowledge but you’re looking to improve and understand more

Disengaged opportunist
Someone not actively trying to better your situation unless it is thrust upon you

Support seeker
In that you’re inexperienced in a particular subject area or need urgent help.
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Encourage Australians to build a savings buffer

Harms
Borrowing for everyday expenses and 
not actively saving correlate highly to 
lower levels of financial wellbeing. (ANZ 
2018 report)

“22% of Australian respondents didn’t 
have any savings”. (ANZ 2018 report)

Australians in this situation are living on 
the edge. One uninformed decision can 
lead to ongoing consequences.

Triggers
Life events
Observing others
Change in circumstances 
Necessity

Barriers
Spending habits
Perceived effort
Unrealistic
Self control
Stressful
Inconsistent income
Emotional and physical health

Every calculator and content page has ‘website goal’

Engagement model





Moneysmart 
Designed for what people are trying to do.

Core behaviours.

Doesn’t provide all the answers but sets people on a course of action.

Start here.



Thank you.
andrew.dadswell@asic.gov.au


